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A leading digital out -of-home
and place-based media
business.
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We are the fourth largest DOOH screen operator

Total live digital screensbig five
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Monthly adult reach in context
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THE BIG SCREEN

JAMES CAMERON'S

High quality screens Premium locations
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ONLY IN CINEM?
| THURSDAY, JULY
Ourstory o N B el K
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Alight began as a seHlfunded, bootstrap

operation, powered by Matthew and

Daveds vision to deliver |
audiences through a valuesdriven,

talented team.

Since the company was founded, we have
brought a new offering to advertisers,

achieved phenomenal yearon-year

revenue growth and created an awesome

place to work.
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Bought assets of BoughtForis Launched
8 Outdoor & welcomed the team MiXR(placebased)
2019 o 2023 2025
® @ ® @ ® @ ®.
2019 2021 2024
Launched Won South Revealed
Bournemouth D6s Yorkshire 6s 250 D48s Go by Alight

& Dwell by Alight
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Our purpose

We exist to make a positive difference by
connectingorandsand communitiesin
the real world.

How we make a positive difference for brands

Y Our high-quality screens and locations provide
powerful connections that capture attention, build
brand awareness, and drive realworld engagement.

How we make a positive difference for communities

% Our network is embedded within communities across
the UK, and we are committed to making a difference
socially (charity support), economically (local authority

partnerships) and environmentally (carbon reduction
commitment).

How we make a positive difference in the real
world

% We celebrate real life beyond the virtual where people

live and work, creating a trusted, one-to-many media
environment.



What do we believe?
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Blaze

We aim high. We blaze our own trail.

We give all our effort. We are curious.

We care about the We openly question the
customer. status-quo.

We set ambitious goalsand We know what we need to
we bring them to life. challenge and why.

Nurture

We care for each other and
the world around us.

We believe everyone has an
important role to play.

We apply ourselves so that
we can grow.

We thrive in the face of
challenges.
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Our team

Webre proud to be rec :
) { GOOD £ e ' *’ BEST SMALL COMPANIES
UK6s Best Companies t | sl B i e ieeppedar || | TN
: . : : Y N B 2024
including a place in the Top 100 Best : i y —

Small Companies, the Top 50 in London,
and the Top 25 Media and Marketing
Employers.

We have al so been inc
Top 100 Best Places to Work for two
consecutive years, one of the most

respected accolades in the industry. In
addition, we are an All In Champion,
supporting greater inclusion and
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representation in UK advertising. A : WINNER

~___ campaign
/ BEST PLACES TO WORK 2023
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Plan and buy
your way

Our digital portfolio is a connected
digital channel allowing you to access
audiences directly from us, via a point
solution or omnichannel DSP.

Panelrate

Traditional OOH buying

We also have no minimum order value as we
want to make OOH available to advertisers
and communities of all sizes.

Fixed CP

Direct or through programmatic
channels
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Tl AR .
Benefits

| & ; [ e Al schedules campaigns in milliseconds, saving

e TeEu A== hours of manual work.
= R e Maximizes 100% of screen time for more usable

. === media space.

~ . = = CE Supports external connections to SSP and client

— _vj_,f-”“" — | a side buying platforms

Vision

e Our platform optimises campaigns based on ;o | RS

¢+ |ivedooh GmbH - Techfabrik

(Z) Booked inventory at this location

various goal types. - | “ i
& Goals can include day parts, audience impressions, o :::m |

SOT, or combinations. o mmmn_ﬂ
e You can set goals for Impressions, Reach, and L a»: [ —— T R

Plays, with filters for geography and time atondeaals | Hime | P
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P
Maintenance of our digital estate - g4
UniLED Solutions l/f'

Proactive and Reactive Maintenance Team
Coverage Ukwide

LED/LCD/IT Specialists

Monitoring tools and remote access to our equipment
Spare parts management

Compliance tasks carried out annually

o« ox o ox O ox Oox o

Work to SLAs to meet our requirements
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Maintenance of our classic
and nonad estate

Cleaning
Reactive Maintenance
Ticketing System

Parts and spares storage

R R R A R

Temporary traffic
management

=)

Lifting apparatus

=)

Posting
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With 8 million pixels in every
ypE display, our screens have4x
the resolution  of any other
digital 6 sheet on the market

, The 850 panel s
T 1€ bezels filling almost the full
cabinet and have 50% more
di spl ay space

We operate the only4K Ultra High  -Definition
roadside displays in the UK, powered by OLED
technology
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Welcome

to a greener
Warrington.

#livingroof




Environmental Governance

(© Citation 1SO Certification (O Citation ISO Certification
Enviionmental  1SO Quality ISO
moncgement  14001; 2015 manogement  9001: 2015
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Environmental

V- WARRINGTON

=% Borough Council

Partnering with Watts Sustainability to monitor
our carbon impact.

100% renewable energy used across all assets
(D48s, C6s, D6s) with accountable
documentation.

Five fully selpowered shelters in Telford run
entirely on wind and solar energy, made from
recycled materials.

The council is rolling out edaendly bus shelters
with living roofs and a fully electric bus fleet
powered by green energy. A 500m central
reservation will be rewilded using funds from Alight

aSRAIFIQ&a DNBSY CAYylyOS t2
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Carbon audit resul®=

[ BEmissions 202; [ Emissions 202}

2,045 1.630

tonnes tonnes
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Environmental

First media owner to collaborate with Pinwheel on
funding sustainability initiatives like reforestation and
rewilding.

Supporting the advertising industry's push to
reduce carbon impact to real net zero.

Exclusive OOH partner with a sustainable street
furniture manufacturer using recycled materials and
renewable energy sources

International charity partnefocused on regreening
degraded land in Africa to help cool the planet. In
HAHOX MZnann G2ya 2F [ hi
5,200 trees in Tanzania. Support also includes
fundraising and donated ad space to raise
awareness.

¢



& social

TOGETHER WE GIVE

0OToget her We Gi Ve
incentive where Alight team
members have the opportunity to
volunteer and 0gi
local charity of their choosing.

Many teams have spent time
volunteering with a charity of
their choice including:

Gloucester Foodbank
Soup Kitchen, London

Maggs, Redditch Harm
Reduction

Little Village baby bank




Social

MAKE A WISH

As our UK charity partner,

13 selected by a team vote, we have
— L —— ., committed to giving space to
—\\ |/ spread their fundraising message
as well as volunteering efforts
from the team.
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Recently, three of the team ran
the London Landmarks
marathon in support of the
charity.
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ARTICHOKE TRUST

Artichoke launched The
Gallery in 2022 in partnership
with Alight and 10 other out -of-
home partners, using our digital
billboards as a cultural
springboard in a UK-wide, public
art exhibition.

Season i 6 Wh at does OStr ai
mean in 202260

Season 2- Gender, disability, home,
nationhood, environment, mental health,
industrialisation and social injustice.

Season3-0No But Wher e
Fr om?6

Season4i 6 A Re al Wo man 6


https://www.artichoke.uk.com/
https://thegallery.org.uk/
https://thegallery.org.uk/
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Martin Firrell

SOCIAL

We support Martin Firrell who

uses art to engage in public
conversation that
the world more hu
the OOH medium.

0OAl | V aelebratds the divérsity
of | abel s | ickoen fog em
Ot hey/ themmd. and O0ze



https://alightmedia.com/news/alight-media-partners-with-martin-firrell-on-all-varieties-public-art-campaign

